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Premise Explanation/Justification

FP1 Service Isthe The application of operant resources
fundamental basis of (knowledge and skill
exchange. basis for all exchange. Service is

exchanged for service.

FP6 The customer is always a Implies value creation is interactional.
co-creator of value

FP9 All economic and social Implies the context of value creation is
actors are resource networks of networks (resource-
integrators integrators).

FP10 | Value is always uniquely Value is idiosyncratic, experiential,

and phenomenological
determined by the
beneficiary

contextual, and meaning laden.
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Micro Exchange Embedded In
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Abstract According to service-dominant logie (S-D logic),  actors leam and change their roles within dynamic service

all providers are service providers, and service is the  systems.
fundamental basis of exchange. Value is co-created with
customers and assessed on the basis of vl Keywords Service-d logic - Service exchange

However, the extensive literature on S-D logic cauld
‘benefit from paying explicit attention to the fact that both
service exchange and value co-creation are influenced by
social forces. The aim of this study is to cxpand
understanding of service exchange and value co-creation
‘by complementing these central aspects of S-D logic with
key concepts from social construction theories (social
structures, social systems, roles, positions, interactions,
and reproduction of social structures). The study develops
and describes a new framework for how the
concepts of service exchange and value co-creation are
affected by n:mguzu\g that they are embedded in social

Value co-creation - Social construetion theories -
Structuration theory - Social interaction - Service system

Introduction

Service-dominant logic (S-D logic) (Vargo and Lusch 2004,
20082, b, ¢; Vargo 2009b) is an emerging schaol of thought
within marketing and management that is open for further
elaboration, refinement, and S-D logic holds
that all providers are essentially service providers, who

exchange service for service as the fundamental basis of
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