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ñIts all B2Béò ï A2A (Actor to Actor) 

Â From a G-D logic, perspective 

Â (B2C, producer to consumer) 

Â Consumer centricity is inherently 
firm (producer) centric  

Â From a S-D logic perspective 

Â All actors are, resource-
integrating, service-providing 
enterprises (B2B or A2A) 

Â Resources & value creation 
exchange must be understood, 
contextually,  co-creatively, and  
(service-eco)systemically  
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Actor Centricity & Resource-Integration 
based, Service-for-Service Exchange 

The Market  

Actors = Resource Integrators 

Social & 
Economic     

Actor 
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Micro Exchange Embedded in 
Complex (Eco)Systems of Exchange  

Resource 
Integrator/
Beneficiary 

(ñFirmò) 

Resource 
Integrator/
Beneficiary 

(ñCustomerò) 
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S-D Logic and Relationship  
Â joint, interactive, 

collaborative, unfolding and 
reciprocal roles in value co-
creation.  

Â Implies a complex web of value-
creating relationships, rather 
than making relationship an 
option. 
Â In particular contexts, optimal (for 

the firm), normative relationships 
might include repeat patronage (i.e. 
multiple, relatively discreet 
transactions) but they do not have 
to for relationships to exist.  

Â punctuated in FP8: ñA 
service-centered view is 
inherently relational.ò 
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Resource Integration & Service-for-service 
Exchange within the Market System 

Resource 
Integrator/
Beneficiary 

(ñFirmò) 

Resource 
Integrator/
Beneficiary 

(ñCustomerò) 

Resource Integrators Institutions  



S-D  
Logic 

 

Service Ecosystem & Value  

Â Relatively self-contained, self-adjusting 
systems of resource-integrating actors 
connected by shared institutional logics 
and mutual value creation through 
service exchange 

Â Value: An increase in the viability 
(survivability, well -being) of the system 

Â In an ecosystems orientation, value is 
contextual (ñvalue-in-contextò) 
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From the Individual  
to Market-Based  

Source: Ridley 2010 
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Reproduction and Evolution  
of Market Systems 

Resource 
Integrator/
Beneficiary 

(ñFirmò) 

Resource 
Integrator/
Beneficiary 

(ñCustomerò) 
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 Dyad (Micro)  
Å Transactional relationships 

Triad ( Meso )  
Å Transvectional relationships 

Service  Ecosystem  
(Macro)  
Å Complex, Co-creational  
relationships 
ÅResource Integration 
ÅInstitutional context  

Relational Perspectives 
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The Meaning of Transactions 

Â can be characterized in terms of 
objectified, bounded, tradable entities 
(ñgoodsò and ñservicesò) that represent 
parts of a larger network of relationships 
among specialized actors. 
Â Araujo and Spring (2006)  

Âñmutually agreed-upon transfers with 
compensation located within the task 
network, [which] serve to divide one set of 
tasks from anotherò  
Â Baldwin (2007)  
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Relational Layers 

Relationship as shared 
Superordinate 

institutions 

Relationship as Shared 
Institutions  

Relationship as Value 
Co-creation 

Relationship as 
Exchange 

Åreligious 

ÅCultural 

Åetc. 

ÅBrands 

ÅNorms of exchange 

ÅResource Integration 

ÅContext 

ÅRepeat patronage 

ÅService for service 
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TOWARD A THEORY OF THE 
MARKET 

Directions 
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The Market,  
Marketing, and Economics 

Â Other disciplines have found it convenient to 
institutionalize the distinctions between applied 
and basic science... In marketing, the problem 
is rather one of spinning off a basic science 
from a problem solving discipline. 
Â  (Arndt 1985)  

Â ñParadoxically, the term market is everywhere 
and nowhere in marketing.ò 
Â Venkatesh, Penaloza, and Firat (2006) 

Â It is a peculiar fact that the literature on 
economicsécontains so little discussion of the 
central institution that underlies neoclassical 
economics ï the market 
Â North (1977)  
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The Sciences of the Artificial 
Â The world we live in is much 

more a man-made, or artificial 
one, than it is a natural one  
Â The significant part consists 

mostly of artifacts, called 
symbols (p. 2) 

Â óJudgmentô is a heuristic search 
Â The real-world economic actor 

is a satisficer, who accepts good 
enough, because (optimization) 
is not a choice.(p. 29)  

Â Markets and organizations are 
social schemes that facilitate 
coordinated behavior, 
conserving the critical scarce 
resource of human ability to 
handle complexity (p. 49)  

http://images.google.com/imgres?imgurl=http://www.cs.cmu.edu/~aips98/brochure/simon.JPG&imgrefurl=http://www.cs.cmu.edu/~aips98/speakers.html&usg=__hxqQsvBJkUXmAFPuiRGfmlhoptU=&h=275&w=207&sz=11&hl=en&start=3&sig2=6xv-HYQwv52uFWIWEr4bEQ&um=1&tbnid=uDgOPi5c-RFgSM:&tbnh=114&tbnw=86&prev=/images?q=herbert+simon&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7SKPB_en&um=1&ei=J8zOSvLcJKK-tgOL34W6Dg
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New Institutional Economics 
Â The division of labor 

implies a division of 
knowledge that requires 
coordination. 
Â Implies institutional 

structure will play a critical 
role in how knowledge will 
be integrated to solve 
problems 

ÂInstitutions = ñrules of 
the game.ô 

Â Organizations = players 

http://press.princeton.edu/images/k7943.gif
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Practice Theory and Structuration 

Â Structure:  
Â recursively organized sets of 

rules and resources 

Â the medium and the 
outcome of organization 

 Roles/ 

prescriptions 

Rules/ 

Resources 
Practices 

http://wpcontent.answers.com/wikipedia/commons/thumb/a/a8/Anthony_Giddes_at_the_Progressive_Governance_Converence,_Budapest,_Hungary,_2004_october.jpg/140px-Anthony_Giddes_at_the_Progressive_Governance_Converence,_Budapest,_Hungary,_2004_october.jpg
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Markets as Practices  
Â Markets do not (pre)exist; they 

are created from practices 

Â They are performed 

Exchange 

Representing Normalizing 


