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The Problem and the Need

Logic

e Micro level r o
e Firm centric ’ ‘
e Mechanistic/linear |

o Multi level (e.g., micro, meso, macro)
» Relational (reciprocal, collaborative) I o -
e Systemic

e Dynamic

e Emergent




|| Emergence

S-D
logic  w Emergence: a property that is not present in
parts that arises from their interaction

(serendipity, unexpected consequences, etc)




)| Axioms of Service-Dominant Logic
S?I Premise Explanation/Justification
Logid

’ Al Service is the fundamental The application of operant resources
basis of exchange. (knowledge and skills), “service,” is
the basis for all exchange. Service is
exchanged for service.
A2 Value is always cocreated by Implies value creation is interactional
multiple actors, including the |and combinatorial.
beneficiary
A3 All economic and social actors | Implies the context of value creation
are resource integrators is networks of networks (resource-
integrators).
A4 Value is always uniquely and | Value is idiosyncratic, experiential,
phenomenological determined | contextual, and meaning laden.
by the beneficiary
A5 Value cocreation is Institutions provide the glue for
coordinated through actor- value cocreation through service-for-
generated institutions and service exchange
institutional arrangements




Value Co-creation through
[l [Resource Integration & Service Exchange
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Micro Exchange Embedded in
Bl Complex (Eco)Systems of Exchange
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Resource Integration & and the
B Structuration of Service Ecosystems

Institutions Resource Integrators



The Structure and Venue of Value Creation:
Al[Institutions & Service Ecosystems
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The Core Narrative & Processes
|| of Service-Dominant Logic
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gy Hip-Pocket” S-D Logic
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The Narrative

and Structural Perspectives
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Some Transdiscplinary
Reorientations & Considerations

Logic

e From parts to wholes

e From objects to relationships
e From measuring to mapping
e From quantities to qualities,

o Complex adaptive systems: complexity from simple rules

e Role of socially constructed coordinating mechanisms
(rules, norms, symbols, etc).



Some Transdiscplinary
Approaches & Reorientations

Logic

e Structuration: structure as outcome and context of
interaction

e Performativity: acting according to structure

¢ Value as “change in viability of a system”
e Co-viability (“inclusive fitness”) (e.g., Hamilton 1964)

e More interpretive/ethnographic approaches
e Computational approaches

e especially agent-based modeling (Rand and Rust 2011)
o Etc.



Bl The S-D logic Landscape
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For More Information on S-D Logic visit: | ., LOGCIC |
sdlogic.net o e

We encourage your comments and input. Will also post:
e Working papers
e Teaching material
e Related Links

Steve Vargo: svargo@sdlogic.net Bob Lusch: rlusch@sdlogic.net




